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Background 

• In 2018, 276 individuals died from an overdose in the City of 
Milwaukee. 
• 58% were White, 33% Black

• 68% Male 

• 27% between the ages of 50-59, 25% between the ages of 30-39

• MHD received a $20,000 grant from the WI Division of Public Health 
to develop an opioid awareness campaign.



Campaign Audience: 
Individuals who are, or may be, prescribed prescription opioids. 

Campaign Goals: 
1. Increase awareness that opioids can be addictive and dangerous.
2. Increase the number of individuals who avoid using opioids 

nonmedically (recreationally). 
3. Increase the number of individuals who choose options other 

than opioids for safe effective pain management. 
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Educational Materials



Next Steps

• Finalize campaign images and educational materials 
• Translate educational materials into Spanish 

• Purchase campaign materials and advertisement space
• Transit shelters, bus cards, bus tails: 5 weeks 

• Junior billboards, standard billboards: 8 weeks 

• Social media ads: Throughout campaign 

• Launch: Campaign press conference 

• Evaluate and determine next steps 



This campaign is supported by the State of Wisconsin Enhancing Public Health 
Preparedness: The Opioid Epidemic grant. 


