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WISCONSIN WINS

Science-based, state-level 
initiative designed to 
decrease youth access to 
tobacco products. WI Wins 
was launched in the spring of 
2002.



FREE EMPLOYEE TRAINING, TOBACCO-FREE KIDS



OVERVIEW OF 2017 RESULTS

 There were 845 stores selling tobacco products in Milwaukee 

 Out of 378 inspections, there were 71 underage sales (19%)

 82% of the time retailers checked ID; of these, 8% (24) still sold to youth 

 70% of underage sales were for cheap, flavored cigars

 20% of retailers had tobacco products easily accessible 

 Checks are conducted through a partnership between:

 City of Milwaukee Tobacco-Free Alliance at Community Advocates;

 Neu-Life Community Development;

 Wisconsin African American Tobacco Prevention Network; and

 MPD’s License Investigation Unit. 

 We partner with License Division Pivot Program retailer trainings to promote free resources to prevent underage tobacco sales



YOUTH ACCESS TREND DATA
WISCONSIN WINS COMPLIANCE CHECKS IN THE CITY OF MILWAUKEE
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TOBACCO PRODUCT PLACEMENT
WISCONSIN WINS COMPLIANCE CHECKS IN THE CITY OF MILWAUKEE, 2017
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PRODUCT TYPE
WISCONSIN WINS COMPLIANCE CHECKS IN THE CITY OF MILWAUKEE, 2017
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YOUTH TOBACCO SALES BY ZIP CODE
WISCONSIN WINS COMPLIANCE CHECKS IN THE CITY OF MILWAUKEE, 2017



E-CIGARETTE USE IS ON THE RISE AMONG YOUTH

Flavors: Come in wide variety of candy and fruit flavors.  Most youth say 

they would not try an e-cigarette if it did not have a flavor.   

Availability: Not required to be behind the counter, and can be found 

near other products that appeal to youth, like candy, snacks, or toys. 

Marketing: Come in a variety of shapes, styles, and colors to appeal to 

youth, with a heavy social media presence that promotes “vape culture.”  
The JUUL brand, designed to look like a flash drive, has become increasingly 
popular in Milwaukee-area schools as it can be mistaken for a school supply.



EMERGING PRODUCTS –THE JUUL



STATE STATUTE VS. LOCAL ORDINANCE

 WI Statute 134.66 (2) (a) prohibits retailers from selling cigarettes, nicotine products, or tobacco 
products to anyone under 18

 WI Statute 254.92 (2) prohibits anyone under 18 from purchasing or attempting to purchase a 
cigarette, nicotine product, or tobacco product unless they are conducting a Wins investigation

 Milwaukee Ordinance 106-30.2 prohibits retailers from selling cigarette or tobacco products to 
anyone under 18

 Milwaukee Ordinance 106-30.5 prohibits anyone under 18 from purchasing or possessing 
cigarettes or tobacco products unless conducting a Wins investigation under s. 254.916, Wis Stats.



DATA FROM DANE AND COLUMBIA COUNTIES
SALES OF E-JUICE AND E-CIGS, 2015-2017

 2015: 8 sales out of 22 checks

 2016: 5 sales out of 20 checks

 2017: 1 sale out of 29 checks

“Compliance is getting better the more we are 

checking these products.  The first year we 

were able to check for e-cigs/e-juice (2015), the 

majority of the time our youth were sold to, 

and clerks did not ask to check an ID. 

Therefore, we did a lot of targeted outreach to 

those vape shops.” 
-Nina Gregerson, Public Health Madison Dane County


