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Economic Impact

tourism means business!
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TOTAL BUSINESS SALES TO THE
GREATER MILWAUKEE AREA

$1.58
BiLLiﬂh’
$10 -
BiLLiﬂh M?ffigh MILﬂL]I[!H
$561 %
TOURISM DIRECTLY ”““”“
SUPPORTS OVER
50,000 JOBS IN THE
MILWAUKEE AREA. . -

THANSPDRTRTlDN FOOD & RECREATIOMNAL RETAIL LODGING

E}I{EE%EETJ:%E ACTIVITIES SALES

The ‘Greater Tilwaulkee area iy promoled as a tourivm and convention e
destination by a amall ghoup of passienale individuals. =



IN MILWAUKEE COUNTY:

s3 J BILLION

N tota| busmess sa|es,

up almost 4% over last year



IN MILWAUKEE COUNTY:

full-time jobs were directly
related to tourism in 2015



IN MILWAUKEE COUNTY:

..........................................................

labor income was




IN MILWAUKEE COUNTY:

$223

INn state and |oca| taxes

was generated



Meetings &
Conventions



2015 CONVENTION SALES

Total Booked Events:

up 146%



2015 CONVENTION SALES

Actualized Convention

Room Nights for 2015:




2015 CONVENTION SALES

Definite Room Nights Booked
for 2016 and beyond:




2015 CONVENTION SALES

Tentative Room Nights Booked
for 2016 and beyond:




LARGEST CONVENTIONS & EVENTS—

""""

Professional Golfers
Association

$18.9 wuton

USA Triathlon

$9.3 mLuion

Northwestern Mutual

$7.9 miLLion




IN 2015 VISIT MILWAUKEE'S TEAM

brought In

. 3

J

attendees



IN 201 S VISIT MILWAUKEE'S TEAM

worked with

conventions, meetings & events






M&C CAMPAIGN

M&C

TARGETED ADVERTISING
lo § niches:

Association - Corporate
Sports - Diversity - Religious



Austin - Boston . Cleveland . Denver

Kansas City . MILWAUKEE . Montreal
Portland «+ San Antonio « San Diego

San Francisco « Seattle . Toronto - Vancouver



M&C CAMPAIGN

site visits



Examples

WHEN LOTS OF
SURPRISES ARE
A GOOD THING.

125 UNIQUE VENUES | 1711 LOCALLY-OWNED DOWNTOWN RESTAURANTS | 10 MILES OF LAKEFRONT

We have all the things you'd expect — but mare importantly, we have things that amaze and impress.
Mske your job easier by bringing your attendees to the multi-cultural city that celebrates food, drink and
fun while also hosting a full range of museurns, the arts, a casino, nightlife and year-round festivals. Allin
a destination right on the coast of Lake Michigan.

M) visitmitwaukee.orgf diversity

Sl I — —

MEET IN MILWAUKEE.

[ START
YOU'LL FIND ITCWW. A
—-“ A TR

of M&C Advertising

MILWAUKEE.
& A CITY THAT CARES
ABOUT SPORTS
as muel as you dp.

MEETIN
MILWAUKEE.
YOU'LL

Now that |'ve joined a new team, I'm trading in my “reds”
for Brewers blue, and 'm most excited to check out sports
around town. Miller Park s an amazing place to catch a
game — where else can you eat a hot dog and cheer for one

ina race at the same time? Let me know
% if you'd like to see a game with me while
Mi

you're in Milwaukee!

Milwaukee

=BQOK 100 ROOMS; es%oo

“Baook 1,000 reeina,

GET $1,000.

THIS IS YOUR EXCLUSIVE PARTNERSHIP
OPPORTUNITY WITH VISIT MILWAUKEE.

R




| eisure Travel



TOTAL ADVERTISING IMPRESSIONS

55 MILLION
IMPRESSIONS

68 MILLION
IMPRESSIONS

113 MILLION
IMPRESSIONS




2015 WEB TRAFFIC @3




SUMMER CAMPAIGN

site visits



Examples of Summer Campaign

DESTINATIONS
FOR GAV

G
TRAVELERS!"

“ INTRODUCE

THEM ) TOYOUR.

. _\ ‘P;l}nén%;) \

Spend some real time =Z You'll find 1t
with your friends. = visttmilwauke

ONLY ONE RIDE ENDS

at ihe beginning.

.
.
ERE BIKER CULTURE

Milwauxee LIVES ALL YEAR LONG »




FALL CAMPAIGN S

iImpressions

189 l ' ' (=49%)
y UL

site visits




Examples of Fall Campaign

NEXT TIME YOU TELL THAT

ENTERTOWIN A

= 2_NIGHT STAY
)V oy | 700 |\ MILWAUKEE

LIKE, SOOOO BUSY LATELY” MIEWAUREE gull 3o 1ot

BLIND DATE “I’VE JUST BEEN,

IT WILL ACTUALLY BE TRUE.

MILWAUKEE3G5.coM

MILWAUKEE’S PREMIERE EVENT CALENDAR ¥ L - 2NIGHT + DINNER CERTIFICATES
3 OF | B | STAYATTHE FROM SURG
{ &)A%C%ﬁﬁg ! HILTON GARDEN RESTAURANT GROUP
Yoo 7 ey Al ¢
@@HO’PS @@ = INN DOWNTOWN o~ & CAFE BENELUX

- A VISIT Milwaukee « PASSESTO THE + LUNCH CERTIFICATES
= ; HARLEY-DAVIDSON FROM COUSINS
MUSEUM & THE
Reconned this weakend in Miwaukee —a city of ans, SUBS & THE
fne dining and music MILWAUKEE ART MILWAUKEE PUBLIC
e -~ MUSEUM MARKET

From family-owned Garman restaurants
sarving up classtcs to James Board Award.
wicming chefs pushing the envalopa, wattmilwankes.o




WINTER CAMPAIGN @4

Impressions

156,888

site visits




Examples of Winter Campaign

ONLINE SHOPPING
IS GREAT, BUT DOES
IT COME WITH DINNER
AND A SHOW?

o

BOUTIQUES, MALLS, RESTAURANTS
AND ENTERTAINMENT +

—

VISITMILWAUKEE.ORG/HOLIDAYSHOP

@. FOR THEM '« g

Hotels start at $89
VisitMilwaukee.org/holidayshop

Stay ovarnight and tum your
holidsy shopping into a memorabla
waakend gotaway.

ns
mingled with uniqua restaurants
live antortainmant and spas.

Milwaukee LS
WISCRNSIN

PREMIERE HOTELS STARTING AT $89.

TRAVEL
WISCENSIN
dimrrt -]

‘5’;%“




Marketing Collateral

2015 OFFICIAL VISITORS GUIDE

MIlWlUKEE RALy

MILWAUKEE § —

@ why MKE is the
“Clty of Festivals”

w s lﬂZ MUST SEES
for FAMILIES

OFFICIAL

BIKERS’ GUIDE

PTEMBERT. 2014




Earned Media



MPIONIE THE COMMUNICATIONS TEAM

TRAVEL
WRITERS



local, national,
iInternational stories

about the WOIL
! 134.







Earned Media Outlets

Che {lhlhl]mqtml Post bon appetlt
Chicaae Tribune

THE INIIANAPOLIS STAR .m A

Midwest Living ﬂﬁi@lﬂi

MILWAUKEE Chicago

The Boston Globe "==USAE
£ JOURNAL SENTINEL Bcg;g};w
o SASAL541Ul P N /_—

Bavond CRAINS =

%ufflammbm
. A LN A

“pcmc




Recent Stories

Q searcH

€he New llork Fimes

FRUGAL TRAVELER A4 FooTsTERS

& % ¥ 3 Airfare Hacks for the IS On the Trail of Nabokov in
h X the American West
¥ NE
| o

+'{ Committed Penny-Pincher
Milwaukee’s Appeals, Vibrant and Cheap

s, Lucas Peterson
FRUGAL TRAVELER APRIL 13, 2016

PA1D POST HISTORY
How “Roots” Continues to
Inspire the Nation

k Refuge for
y and

TRAVEL

" &3 HEAD!
i éé In S:
e Rein

“ e ' Z
More b Yy Exp:

THE GETAWAY
Your Destination
Wedding: Flight Tips and

00000 ]

i
{THR'LL'ST FOOD&DRINK TRAVEL HEALTH GRILLIST ALLSECTIONS v  CITIES v
1

MILWAUKEE EAT DRINK LIFESTYLE

éf‘:}ﬂlysﬂ

40 THINGS TO DO IN MILWAUKEE FOR $10 OR
LESS

® =h

USATODAY

NEWS SPORTS LIFE MONEY TECH | TRAVEL  OPINION CROSSWORDS  ELECTIONS2016  OLYMPICS

e 8s°

Milwaukee Brat House: Wisconsin classics

Larry Olmsted, Special for USA TODAY

( 14Photos )

Milwaukee Brat House: Wisconsin
classics done right




docial TMedia
VISIT MILWAUKEE

- @28% WATI% W35




Tracking &
Reporting



Tracking arrivals to Milwaukee of
people who have seen our marketing
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Tracking arrivals both U.S. & global
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