The Center of
what’s happening

The Center Street Marketplace
Business Improvement District 39

enter Street Marketplace BID 39
axists to improve the image of Center
Street. Our boundaries are from 34th

0 58th on Center Street. Qur goal

s to undo the negative perception of
xrime and safety in our area. We strive
o increase the number of businesses
nour area, as well as coordinate
wdditional public improvements in the
)usiness district.

zach year, the BID is responsible for
iubmitting an Operating Plan, which
1cludes the budget and goals for the
ear, to the Common Council as part
i the City's budget. The Operating Plan
1cludes any proposed assessments,
thich the BID Board has approved
nd the assessment formulas, which
letermine the assessments paid by
1dividual property owners. The BID

s classified as a quasi-governmental
ody, which is treated as an extension
f the City.

D Advantages:

0 improve the quality of life within

e district, and work with the property
wners and merchants to attract new
usiness/businesses. The proposed
clivities are:

Improve the image of the target area
Improve negative perception of
crime/safety in target area

Increase the number and variety

of businesses in the target area
Coordinate public improvements in
the Center Street Markeiplace District
Protect and preserve the historical
significance and integrity of
structures in the target area

Objectives:

» Create a center of attention for
new businesses

o |mplement a fagade program

» Increase safety and security

o Assist property owners in leasing
their property

= Increase walking traffic

BID Improvements:

The Center Street Marketplace
Business Improvement District is
committed to continuous neighborhood
development and improvement.

There are several catalytic properties
that can increase the vitality of this
area. Some projects to consider are
city-owned vacant lots along Center
Street, including the lot at 35th and
Center Street.

* SURVEY

Center Street residents, and others,
were recently surveyed. They have
spoken and said they want the following
types of products and services in their
business district:

 Restaurants (ethnic, breakfast, family, &
fast food),

o Mid-sized fresh food grocery store

o Hardware & home repair store

= Professional services (legal, accounting,
insurance & business services)

o Clothing & shoes

o Electronic products & services

» Personal products

« Non-prescription drugs & supplies.

ue|d Sunelado

m\‘ . X

Eﬁg;

BNSss| pul
1a1121SMaN A€ Ald

vadl

“If you are looking
to start or expand
a business,

Center Street

has a variety
of commercial
properties available.”
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