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} From the CEQ's Desk -

DURING MY 17-YEAR TENURE IN LEAD]NG MIEWAUKEE DOWNTOWN : 2015 MILWAUKEE DOWNTOWN
BOARD OF DIRECTORS
never have transportation and connectivity been more top of mind than the
present. : : ér;soph G. Ulirich
alr
From the approval of the Milwaukee Strestcar by the Common Council US Bank Corparate Real Sstate
in February 2015, to discussions surrounding the in-fill of street-fevel gaps Kevin Kennedy
. . ) . ke G . Vice Chair
near the new multipurpose arena location and Lakefront ateway Project, Northwestern Mutual
the notlon of getting around with ease has become a hot topic for ‘ Joseph T. Weirick
. . . o Secretary
our downtown commtunity. _ 7 _ _ RAIT Commercial
Fortunately, many projects to improve connectivity are already in play. In fact, Milwaukee Tammy Babisch
Downtown has been working behind the scenes on several initiatives as it is one of our . ég;i;ta“t Secretary
organization's top goals. _ - _ Kevin Behl
On a broaderscale, Milwaukeée Downtown has been working with MetroGO! to aid in Treasurer
. : Madison Medical Affiliates
- advocating for improved regional connectivity. One of MetroGO!'s top priorities has been to Thomas G. Bernacchi
. - a
ensure workers throughout southeast Wisconsin can ecnnect to jobs through public ‘ Immediate Past Chair
~ transportation. Proposed solutions that the organization is currently vetting include a .+ TownsReallyInc.
sophisticated rapid bus transit system or fixed rail system. John Creighton
. . . : Johnson Centrols Giobal
Improving our connectivity to the region is also the goal of the renovations at the Milwaukee © WorkPlace Sofutions
Intermodal Station. The station’s train shed and platform are being revamped to make the hub Katie Falvey
" a more user-friendly destination, especially for guests with disabifities, While already serving - ‘Tjhimzcus Corporation
. onn Grunau
1.4 million users annually, the improvements should further expand our reach of regional visitors. Schlitz Park and The Brewery Warks, inc.
And along W|th the upcoming Milwaukee Streetcar, smaller projects are helping fo o David Hughes
enhance the pedestrlan flow in Milwaukee's central business district. Several years ago, : \ge E“erg;:sye
eorge Meyer
Milwaukee Downtown s Responsible Hospitality Task Force identified the passageway : Kahler Slater
between the Historic Third Ward and céntral business district as an impediment. As construction - Jody Nelson
; Riverview Realty Management
afong 1-794 beglns to wind down, soon the underpass will boast new lighting and landscaping, - Wiscansin, LLC
making the passageway more pedestrian- -friendly. : . Phyllis M. Resop
: Pentagon Property Management
Services such as Bublr Bikes and the Milwaukee Trolley Loop have also improved ‘_ Paul E. Ruby
connections from Point A to Point B. Milwaukee's bike-share program, Bublr Bikes, made a , Bon-Ton Stores, Inc.
_ splash W|th its debut last year and will continue to have a ripple effect throughout downtown, : :flgil’é Thomas
: rolley Loop, downtown s prlvately funded seasonal serwce remalns a Scoft Welsh
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Downtown’s Emerging Entrepreneurs

EARLIER THIS YEAR, Kiva Zip loans
entered the Milwaukee marketplace.

, Kiva's crowd-funded model supports local
entrepreneurs by offering 0% interest
loans of up to $5,000.

Anaother component key to Kiva's

success is their ability to vet entrepreneurs

through local arganizations. When Kiva
enters a market, local organizations are
inducted as trustees to endorse
entrepreneurs within their community.
Milwaukee Downtown was one of several
Milwaukee organizations invited to
participate as a trustee.

Part of Milwaukee Downtown’s role
was to recommend two emerging
entrepreneurs. Given their
comprehensive business plans and
unigue product offerings, The MKE
Fashion Incubator and Rock Paper
Scissors were the two businesses
selected for endorsement by Milwaukee
Downtown. And with crowd-sourced
funding secured within one week of
exposure on the Kiva website, both The
MKE Fashion Incubator and Rock Paper
Scissors were given the exira boost they
needed to help them both open their
doors in the central business district in
spring.

Threading Together Milwaukee’s
Creatives

The MKE Fashion Incubator, 608 N.
Broadway, focuses on fashion design
resources and support services to foster
Industry growth, attract talent and expand
local opportunities for designers. Founded

by Terry Schaefer and now led by Gretchen :

Robers, Mary Pape, iris Acevedo and
Brenda Schmidt, the Incubator supplies
local designers a nurturing environment
that is equipped with 14 sewing machines,

multiple cutting tables and sergers available

for use. It also offers co-working spaces
in addition to waorkshops and open sewing
time. The latest collaborations include a

partnership with Swoon Swimwear to create
swimsuits designed and made in Milwaukee,

plus a community collaboration with

Discovery World's Sumimer Fashion Camp.

The lncubator also offers private

.lessons, and weekend and evening
s classes, including Sewing 101, Family

Sewing Workshops, Mending Monday
and Sip & Stitch. For more information
on The MKE Fashion Incubator, visit
mkefashionincubator.com.

Shaking Up Milwaukee Street
with Local Art & Gifts

Rock Paper Scissors, awned by Kelly
Everson, is another new store highlighting
local artists’ creativity. Located at 757 N.
Milwaukee Street, the boutique features a
variety of exclusive wares from lighting and
furniture to homemade gifts like jewelry
and paintings, appropriate for all budgets.
Such one-of-a-kind items include hand-
painted ceramic and glass vases by Dye
Drop, concrete vases and home décor
pieces by Badseed, and handwoven rugs,
table runners, placemats and throw
blankets by One Who Weaves. To learn
more on Rock Paper Scissors,
visit rockpaperscissorshop.com.




A Week to Feel Appreciated

Downtown Empioyee Appreciation Week

IT PAYS TO WORK DOWNTOWN.
Just ask the 81,000 employees who
make up downtown Milwaukee's
workfarce.

Returning July 27 - 31 for its 10th year,
PDowntown Employee Appreciation Week
will offer its fan favorites and new twists to
after-hours events.

The fun begins Monday with a
ribbon-cutting ceremony at 11:45 a.m.
in Red Arrow Park, followed by the
launch of free lunch for the week, and
plenty of games, prizes and discounts
exclusive to downtown employees.

New this year, office challenge
games will be revamped by the games’
sponsor, Associated Bank, and loads
of new 1,000-item daily giveaways will
sweeien employees’ lunch breaks.

To spread the fun around our
downtown neighborhood, lunchtime
activities wilt continue to rotate to various
areas of downtown throughout the
week. Lock for us in Red Arrow Park on
Monday, Pere Marguette Park on
Tuesday, Schlitz Park on Wednesday,
Zeidler Union Square on Thursday and
Cathedral Square Park on Friday.

Also new are three evening evenis —
an | Work Downtown Kickball
Tournament on Wednesday, a 5K Fun
Run with Milwaukee Running Festival




on Thursday and an | Work Downtown
Happy Hour Boat Cruise on Friday.
Preregistration is required for the kickball
tournament and boat cruise.

In addition, downtown workers can
enjof/ one of our many returning
after-hours functions like the | Work
Downtown Volleyball Tournament on
Monday and Tuesday, and Downtown's
Grandest Happy Hour on Thursday.
Sorry, registration for the volleyball
tournament has closed!

While there are many year-round
benefits to working in Milwaukee's
central business district, no week packs
more perks than Downtown Employee
Appreciation Week. For a full schedule
of events, giveaways and employee
discounts, visit milwaukeedowntown.
comfiworkdowntown.




Milwaukee Downtown Leads Fundralsmg for
Alleviating Chronic Homelessness

Innovative solutions target the chronically homéless-l

Milwaukee;

“By providing permanent, independent housing without prerequisites for sobriety and
treatment, and by offering support services through consumer-driven Assertive Community
Treatment teams, Housing First removes some of the major obstacles to obtaining and
maintaining housing for consumers who are chronically homeless.”

Dr. Sam Tsemberis - Keynote Speaker & Founder of Pathways to Housing

LAST MONTH, Milwaukee Downtown hosted a symposium for the f’ﬂ
downtown business community on chronic homelessness and aggressive
panhandling. The discussion with City and County leaders followed the
recent unveiling of a $1.8 million plan to end chronic homelessness in
Milwaukee County over the next three years. Dr. Sam Tsemberis, founder
and CEO of Pathways to Housing, was the keynote speaker for the

summit offering innovative sclutions and success stories of his housing-first model, which
has proven to be effective in New York City, Washington D.C. and Philadelphia.
At the conclusion of the symposium, panelists presented three local solutions that would
be supporied by the Milwaukee County Housing Division and District Attorney's Office.
The plan calls for the addition of a community prosecutor for downtown, addition of a homeless
outreach worker for downtown and the opening of a new homeless resource center.

The implementation of these three strategies would provide immediate access to diversion services to assist the business community
and provide accountability to those who habitually exhibit nuisance behaviors in the central business district. The cost to implement
these initiatives is approximately $230,000 annually. Milwaukee Downtown, BID #21 is currently seeking the funding to fulfill these much-
needed services, if you would like information on getting involved, contact Beth Weirick at bweirick@milwaukeedowntown.com.

Community prosecution is founded on the
idea that prosecutors have a responsibiiity
not only to prosecute cases, but to solve-
public safety problems, prevent crime and
improve public confidence in the jusiice
system. Around the country, prosecutors
are téking on new responsibifities that
reflect this shift — working out of
neighborhood offices and collaborating

- with others (including residents, community
groups and other government agencies)
in the development of problem-solving
initiatives. In many' cases, community
stakeholders actually help to set the ¢rime
fighting agenda and participate in the
solutions, Definitions of success are
changing as well. Rather than simply -
tallying cases won or jail sentences

. imposed, community' prosecutors are
meastiring ihe effect of their work on
neighborhood guality of life, community

‘attitudes and crime.

Through the Milwaukee County Housing
Division's new homeless initiative, the
Division has expanded its role to provide
homeless outreach as a component of the
Housing First model. This plan proposes
a homeless outreach worker, staffed hy
Milwaukee County, who will be dedicated
solely to the downtown area. This
individual will have a consistent presence
with an outreach vehicle, and would be a
first point of contact for businesses via cell
phone for any homeless-related issues
downtown. Qutreach staff will coordinate
an immediate housing and service plan to
quickly get individuals off the street.
Outreach staff will also be actively

: _engaged with the Community Prosecutor

to ensure accountability for nuisance
hehaviors.

Modeled after a successiul program in
Minneapolis, Milwaukee County is
proposing to open a new homeless
resource center in conjunction with a

new permanent supportive housing
development in Milwaukee. Cardinal.
Capital Management, the County's leading
supportive housing provider, has received
l.ow tncome Housing Tax Credits for a new
24-unit supportive housing development
focusing on harm reduction that would

be located close {o downtown. The target
population for this project is individuals that
are homeless and have severe alcohol
addictions. The communitly space of this
building has been designed fo allow for a
resource center for homeless individuals.
This resource center would focus on
refarrals for treatment, services, housing,
employment, and other needs fo allow
individuals to exit and remain out of
homelessness.
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Downtown Milwaukee’s Changing Landscape
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reinventlon of the former UMB property
and_lts surroundmg elght acres Westown
1s pos:tloned to emerge as downtown s ﬁ:r'{ .
’ hottest new nelghborhood
Most lmportantly, there are adaptlve
- reuse pro;ects currently underway and
scheduled for completlon dunng 2015 that
P are convertlng nearly 500, 000 sq. ft. of
obsolete office space lnto approxrmately
350 new apartments These new .
reSIdences representmg approxamately
- ,.T .$60 mlllton in combtned private and
publlc mvestment are the essent1a| "
densﬁy component to maklng a v;brant : ‘
- hub of people who wrll live, shop, dlne and :
work in West “wn : ‘

Earlier this year, the Milwaukee Common Council voted to approve the Milwaukee Streetcar. The decision was a'-victcry _for'::
downtown Milwaukee, advancing economic development opportunities and improving connectivity within the central business district, -

Since 2005, over $2.6 billion has been invested in completed private and publlc projects in‘and around the centra] busmess district,
spurring a dramatic turnaround that has re-established downtown as a vibrant center of actlwty In add]thl'l $980+ m||llon lS currently
being invested in projects under construction, and another $1.2+ billion awaits in proposed projects.

As demonstrated by other cities with fixed transit, the 2.5- mile Milwaukee Streetcar system, which mcludes connectlons to the ;
Lakefront and Couture, could spur investment near and alcng the route attract and retain busmesses and talent appeal to mlllennlals
who are less likely to own cars, and further establish Milwaukee as a world-class clty that can compete globally '

« Common Council Approval * Public Utility Construction Start |« Mainline and Maintenance Facility | » Mainline and Maintenance Facility
= Vehicle Selection Bidding & Contractor Selection Construction Start
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her, these three projects will provide Westown with greater residential density

and create additional demand for retail and consumer services.

belivery of First Vehicle

1700 Lofts - 700 West Michlgan

Local developer HKS Holdings is
taking on the historic rehabilitation
of the century-old Posner Building
on West Wisconsin Avenue to

_create the MKE Lofs. Currently

home to Mo’s Irish Pub, the
building will boast 105 apariments.
Amenities will include in-unit
1aundryl; stainless steel app'liances,

" heated underground parking, a
" fitness facility and a ciub room.

The developer is seeking tenants

" for 8,000 sq. ft. of new ground floor
| commercial space as part of the

redevelopment.

» Maintenance Facility
Construction Complete

THE BUCKLER

Just a few blocks west of The
Buckler will be 700 Lofts -a -
redevelopment by Kenosha-based
Bear Development. Combining
historic preservation and
affordable housing tax credits,

the repurposed buiiding will have
49 apartments, 41 of which will be
reserved for residents earning less
than 60% of the area’s median
income. 700 Lofts will offer
underground parking, a community
room, activity room and fitness

The former Blue Cross Blus Shield
HQ building on 4th and Michigan
will soan become The Buckler,
offering 207 luxury market-rate units
overlooking Zeidler Union Square.
Phoenix Development Partners
a]ong'with Chicago-hased CA
Ventures LLC will invest

$30.6 million into the building. When
complete, The Buckler will tout
underground and surface parking,

a basketball court, fitness center,
conference room, party room and

courtyard with a fire pit. center.

near-downtown ne:ghh ]

for the benefit of pur,c

« Mainline Construction Complete |- Revenue Service Starts

= System Testing & Startup

700 LO




Milwaukee Among Many Urban Centers
Re-emerging as a Workplace Destination

Downtowns across the couniry are experiencing an upward growth trajectory as new
businesses emerge, existing businesses grow or relocate, and more and more people flock

to the urban center for living options.
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jobs — 14.4% of total U.S. employment.
' Nationwide, downtowns are the preferred
place for work, entertainment and living.
Locally, downtown Milwaukee
is a leader in this trend. Downtown
'Mi‘lwau'kee has an “extremely high
- live-werk q'uotient” with 30.9% of its
downtown workforce living wit_hin the
. central business district or in a
one-mile radius of downtown. For
comparison, downtown Denver shares the
same live-work quotient as Milwaukee.
"Downtown Milwaukee's live-work
quotient is extremely high,” said Paul Levy,
president and CEO of Center City
- Philadelphia, and author of the “Downtown
Rebirth” study. “And like many major
cities, the residential population living . . PACE Financing
within a mile of downtown is growing i Vi dabi
faster than the rest of the city, and
sometimes faster than adjacent
" suburbs.”

PerFaps most interesting are the impacts
of this trend on the urban environment and
real estate market. According to the 2014
. Urban Land Institute’s annual “Emerging
" Trends" report, “...the growth of generation
Y [or millennials} and its impact on all
sectors of commercial real estate could be
the singular most dominant trend for many
years. This group lives, works, and plays in
different ways than previous generations. The
impact will be felt by all real estate sectors.
This generation will be more urban and
less suburban; they won’t want to drive
as much but will want to be mobile.
From in-town rentél_hbusing to collaborative
" office space to close-in warehousing to
i ensured same-day delivery from o'nl'ine
retailers, genY will be a noticeable force in

shaping commercial real estate.”
" . With concrete evidence mounting daity,
. -these trends provide support for policy
.makers, public sector officials, and the
development community to continue
: -cultivating an environment in downtown
" Milwaukee that Is poised to reap the
" multitude of benefits that will come as
: this urban revitalization trerid persisis.

For more information on econcmic development tocls and incentives, contact:
Matt Dorner, Econamic Development Director, Milwaukee Downtown, BID #24
414.220.4700 ext. 4 | mdorner@milwaukeedowntown.com

me




Mllwaukee Downtown has a

. promlnent advertising presence in

' the .frrst—_ever Wls_oonsm Economic

-“-Developmient- Guide. More than 15,000

_‘printéd editions will be sent out to

- showcase Wlsconsm and atiract
busmesses to downtown Milwaukee
'_and the state as a whole.

"2, As.a known fop priority among site

K selectlon oonsultants and comparnies

' .!makmg Iocatlonal demsuons the

: iMllwaukee Downtown advertisement
"_focuses on downtown’s highly educated,
. .sklllloq and available talent pool.

", The Wisconsin Economic

‘Development Guide will also be

L _packaged with the September issue

. ‘..'of Slte Selector Magazme In the
meantime, the guide can be found online

"'a_t siteselection.com/cc/wisconsin/,

IN
DOWNTOWN
MILWAUKEE

MEANS
TAPPING INTO
AN UNRIVALED

WORKFORCE

A YOUNG, VIBRANT & EDUCATED
WORKFORCE

Qver 60% of employee are age 30 to 54
and 21% are 29 or younger. Nearly one-
third of employees have a Bachelor's or
advanced degree.

BUILDING ON UNPRECEDENTED
MOMENTUM

More than $5 bitlion of recently completed,

under construction and proposed private
and public investments.
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A CONSTANT POOL OF TALENT

Home to over 10 colleges and universities
and 97,000 studentis, Downtown
Milwaukee Is home to renowned programs
like freshwater science, biomolecular
engineering and sports law.

A GREATPLACETO LIVETOO
Ameong its downtown peer cities,
Downtown Milwaukee has the largest

number and percentage of residents
age 25to 34,

www.milwaukeedowntown.com/doing-business

_mﬂﬁh'ﬁﬁ&.‘

DOWN 400E. Wells Street
TO Milwatkee, W 53202

With Class A office space opportunities under
construction and for more reasons to locate your
business in Downtown Milwaukee, contact

Matt Dorner at mdorner@milwaukeed owntown.com
or 414-220-4700 ext. 4.




Downtown ,
,-Mllwaukee’s Flrst

Class A Bulldmg in
Over a Decade:
Takes Shape_ .

If you live or work in. downtown
;_;fM:[waukee you re boundt see f;hg

A

- .East Constructlon of the $102: mllllon
:‘4-:' * catalytlc pI‘OjECt began in June 2014‘*

" 454 fully enclosed parkm%fpa e 833
' dp tion’ to th
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. tark lnvestments

‘ 735 N. Water Street, Smte 790
414 294, 7000, -
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Summer Trolley Loop Greets
Downtown Visitors

THE MILWAUKEE TROLLEY LOOP
presented by VISIT Milwaukee began
service of its “Hop ‘n Shop, Wine ‘n Dine”
route in early June. The 40-minute loop
connects passengers to businesses and

attractions in the East Town, Westown and

Historic Third Ward neighborhoods,

Thursdays through Saturdays from

11 a.m. to 9 p.m. until Saturday, Sept. 5.
Not only is the Milwaukee Trolley

Loop a user-friendly service for out-of-

town guests, it's also quite affordable.

At just $1 per ride, the service remains a

popular option among many Milwaukee

families looking for daytrip excursions.
“The Milwaukee Trolley Loop is a

* beneficial service to our downtown

community,” said Beth Weirick, CEQ of

Milwaukee Downtown, B]b #21.

“The service allows out-of-towners and

residents alike to enjoy affordable and

user-friendly public transportation that

links them to all of downtown

Milwaukee's summer attractions.

We are grateful for the support of our

community partners and look forward to :

delivering another successful season.”

Destinations along the Milwaukee
Trolley Loop route include the Milwaukee
Public Market, Wisconsin Center,
Milwaukee Public Museum, Marcus
Center for the Performing Arts,

Milwaukee Art Museum, Discovery World

at Pier Wiscensin, Betty Brinn Children's
Museum, The Shops of Grand Avenue,

re

Hop 'n Shop, Wine ’n Dine on our 40-minute
downtown trolley loop this summer.

the Grohmann Museurn, and the theater
and hotel districts. The route also
_ encompasses downtown's many
restaurants, shops, spas
and salons. Route
information is availabie at
B milwaukeedowntown.com
M or by calling 414.562.RIDE.
. The 2015 service is

supported by its lead contributors, VISIT
Milwaukee and Milwaukee Downftown,
BID #21, with additional support from the
Historic Third Ward Association,
Harley-Davidson Museum, East Town
Association, Milwaukee Art Museum,
The Shops of Grand Avenue, Usinger
Foundation and Wisconsin Cheese




> Bike Planters Put ﬂeu_l Spln on
Wrsconsm Avenues Landscap
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A new organic grocer

will soon plant its roots

in The North End — a

neighborhood designed

by Mandel Group.

Fresh Thyme Farmers
Market will open a 29,000 sq. ft. store at the corner of
Water and Pleasant streets by late 2015, Above the
street-level store will be 168 market-rate apartments —
the third phase of The North End. Phases one and two
include 238 apartments combined, with a fourth phase
planned which will include 250 apartments.

The store will offer customers approximately 100
underground parking spaces and 17 spaces in an
adjacent lot, and bring 85 full-time jobs to the market.

Fresh Thyme hangs its hat on hormone-free meat,
seafood flown in daily, baked goods from local artisan
hakeries, healthy to-go meails, organic bulk foods,
earth-friendly cleaning supplies, and gluten-free and
dairy-free options. More information is available at
freshthyme.com.




MetroGO! Sparks Regional Conversations

on Transit

Minneapolis/St. Paul and Cleveland successes point to need
for regional transit plan for Greater Milwaukee.

AT A FORUM HELD IN JUNE, METROGO!, a regional nonprofit group that was
created to bring together the fresh and innovative strategic plans of the Regional
Transit Initiative and the historic resources of Transit NOW, brought to light the
economic impacts of public transportation on cities. Highiighting projects in
Minneapolis and Cleveland, the goal was to demonstrate the nesd for bus and rail
expansions throughout southeastern Wisconsin.

Guests on the panel included Michael Schipper, deputy general manager for
engineering and project management at the Greater Cleveland Regional Transit
Authority, and David Frank, director of economic policy and development for the City
of Minneapclis. A panel of local leaders helped to facilitate a lively discussion
revealing common challenges, differences in solutions and comparisons of success.

One common thread between Minneapolis and Cleveland was a boost in economic
development from investment in transit. In the case of Cleveland's HealthLine,

a state-of-the-art bus-rapid fransit system which opened in 2008, the city saw

., $6.3 billion in development along the line and 7,200 housing units. And with
Minneapolis/St. Paul's Green Line Light Rail launched just last year, $2.8 billion in
development has already occurred along with 13,700 housing units.

While the Milwaukee Streetcar is a start to improving connectivity in downtown
Milwaukee, it doesn't solve the larger issue of access to public transportation for the
region. Some at the forum suggested cheaper alternatives to rail such as improvements

" to the existing bus system, or a sleek and sophisticated rapid bus service. MetroGO!
will continue fo advocate for regional connectivity in scutheastern Wisconsin to keep
the region a competitive one. A follow-up forum will be hosted in fall 2015. .

Minneapolis/St.Paul’s Green Line
Light Rail has seen $2.8 billion in new
development and 13,700 housing units
built along the route.

Cteveland’s HealthLine saw $6.3 billion in
new development and over 7,200 housing
units surface along the bus-rapid transit
route, .




Bublr Bikes Ride Wave of
Success Into Second Season

BUBLR BIKES, MILWAUKEE'S
BIKE-SHARE PROGRAM installed late
....... T o . | : lastyear, is riding a wave of success.

: . . ’ \ . ; : With a few tweaks to the program,

;g . - : Bublr Bikes rolled out Its second season
in mid-March offering increased
accessibility and more cost-effective
service.

Perhaps most different from its
inaugural year was the introduction of a
simpler pricing structure with lower rates.
3ingle rides now cost travelers $3 per
ride for up to 30 minutes and $3 per
additional 30 minutes, a perfect price for
those looking fo test out the program or
run an occcasional errand, Those
interested in regular use have the option
of purchasing a 30-day Bublr pass, which
is $15 per month and includes unlimited
680-minute rides. Manthly pass-holders
will be charged an extra $3 for every
30-minute interval above rides lasting
longer than an hour.

Another adjustment was their
expansion of service. In June, Bublr Bikes
added a station on Brady Street. Other
operating stations include the US Bank
Center, Discovery World, 411 East
Wisconsin, Milwaukee Public Market,
Intermodal Station, Wisconsin Center,
Water Street, Red Arrow Park and Schilitz
Park. Another 20-30 stations and 200

An environmentally and cost-conscious alternative @ M bikes are expected to be added

means of transportation yet this year. In future years, Bublr Bikes
hopes to expand to over 100 stations and

1,000 hikes. Users can rent a bike from

any automated kiosk and return it to any
station near their destination.

Bike-share programs are becoming
more and more popular as environmentally
and cost-conscious consumers lock for

alternative means of transportation. The
Bublr Bikes system is a public-private
partnership between the City of Milwaukee
and Bublr Bikes, a Milwaukee-based
not-for-profit organization, with additional
support from many other public and
private partners. More information is
available at bublrbikes.com.




}IT]iIUJauHEE Intermodal Station Makes
ADA Improvements
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new facility will include a mezzanine : Station has been carefully coordinated in
spanning five tracks and three phases to facilitate travelers’ ease-of-use
boarding platforms; stairways, during construction. Demolition of the
escalators and an elevator; and : building, tracks and platforms began at the
improved ventilation, lighting and start of 2015, and in June, crews began
signage. building construction. The DOT intends to
Work on the Milwaukee Intermodal unveil the project by the close of the year.

THE WISCONSIN DEPARTMENT OF

TRANSPORTATION is renovating the :
Milwaukee Intermodal Station Passenger
Concourse and Platform. The upgrade and
improvements will allow the new facility :
to meet requirements of the Americans
with Disabilities Act (ADA). In addition to
accommodation, the new structure will
provide comfart, safety, efficiency and
modernization for all travelers.

The project entails removing the
existing train shed and platforms, and

constructing a new structure. The



WELCOME TO THE NEIGHBORHOOD:
Dermatology Associates of Wisconsin/Forefront Dermatology

Exemplifying the live-work dynamic, Dr. Erik Alexander is a downtown resident and business owner.

A transplant from lowa, Dr. Alexander cites many of the same factors from the aforementioned academic

studies for his downtown affinity. Even his wife walks the talk as a professor at Milwaukee School of

Engineering.

Dermatology Associates of Wisconsin/Forefront Dermatology | 735 N. Water Street, Sulte 830 | forefrontdermatelogy.com/location/milwaukee

Q. When did your downtown office open?
A. | opened my clinic in June 2014,
seeing patients one day per week.

We increased to two days per week in
January 2015 and are looking to add
more as demand dictates.

Q. What were some of the factors or
considerations in choosing a downtown
focation/office?

A. As a downtown resident, [ know there
is a demand from people who want to '
receive services in close proximity to their
homes. Additionally, many people don't
want to have to take a half or whole day
off work to travel to a simple doctor visit.
As the downtown area was previously a
desert for dermatology services, locating
my office centrally allows me to more
conveniently bring rmy services closer
o those who need them. As a
dermatologist, it is very nice to be able to
offer patients the dignity and warmth of an
office-based practice rather than the often
unwelcoming sterllity of a hospital-based
practice, and being able to walk to work
Sk :

Q. What do you like hest about working
downiown?

A. It makes me feel connected to the
city | love. My morning walk or bike ride

- through the urban environment with

many fellow commuters starts my day

with a level of engagement a drive to the
suburbs just cannot match. | then have the
privilege to spend my day endeavoring to
help a wide variety of patients that trust me
with their health. | meet a wonderful
cambination of downtown employees,
residents, and others whao just find
downtown a convenient place to travel for
their medical services.

Q. How many employees work at your
downfown office?

A. Our office has one receptionist and two
medical assistants.

Q. How have your employees embraced
the urban environment?

A. My employees love working downtown.
They all work at some of our other clinic
locations as well, but they constantly
badger me to add more days at our
downtown location as they fifid it
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by the river. They have helped me arrange
skin cancer screenings and educational
events for downtown employees, We are
constantly working to be helpful and
productive neighbors in the downtown
business comrmunity.

Q. What do you like best about living
downtown?

A. What's not to like? We're close to
pretty much anything we could possibly
need, We can go sailing on the lake, fly a
kite at Veterans Park, walk our dog down
Brady Street, walk to a plethora of
restauranis, and enjoy shows ata
trernendous number of live entertainment
venues. There is live outdoor music
every night during the summer, festivals,
museums, and fireworks for no apparent
reason. Perhapé what | like best is having
friends and family visit, then wafching as,
time and again, they are unexbﬁctedly
awed by everything our city has to offer.

Q. As atransplant, what amenities of
downtown Mi{waukee were most surprising?

A. There wasn't one thing that reall
heco
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