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2014 Economic Impact of
Tourism Milwaukee County

Tourism Expenditure $3.2 billion |
Employment 30,900 'y " Py,’"
Labor Income $1.0 billion v

State/Local Taxes $317.9 million a— 1




2014 Convention Sales Recap
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Goal Actual Market Share

203,502 885,831

195,000 195,907 193,000 | 700,000

174,123

Room Nights Booked Room Nights Actualized Lead Room Nights Generated




Key Market Focus

« Association
« Corporate

* Religious

* Diversity

e Sports



M&C Marketing Outreach
to Key Markets
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M&C Strategy

 Increase economic impact in
Milwaukee from M&C bookings

« Engage Meeting Planners early
In the consideration phase of
the process

 Generate strong brand awareness
so Meeting Planners consider
Milwaukee as the best choice
to host meetings, conventions,
and events

2014: 100 site visits & 30 major trade show events s
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NASC — Major Meeting Planner Event

May 3015

Thanks for visiting us during
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Summer Campaign (May-August)
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http://www.visitmilwaukee.org/itineraries

Fall Campaign (September-October)
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MKE Toolkit

 Answers to the question:

 One-stop-shop of info to help
“sell Milwaukee” for corporate
talent recruitment and retention,
marketing strategies and
conference planning.

Select

OUR PARTNERS

Corporate Partners »
Full Partner Directory »
Partners Only Portal »

BECOMING A PARTNER

Partner Application »
Partner Banefits »

RESOURCES & SUPPORT

Advertising Opportunities »
Annual Report »
Corporate Partner Toolkit »

Official Visitors Guide & Map »
Partnership Staff »
VOICE Newsletter =

UPCOMING EVENTS PLACES TO EAT

a Category j 08/12/2015 06/13/2015 CHECK ON AVAILABILITY »

MKE TOOLKIT

Your company calls Milwaukee home. and this toolkit provides you with everything you need to
pitch Milwaukee every day. Filled with downloadable resources and reference links, it's easier
than ever to show i i jons and other business
associates what makes Milwaukee a great place to live and worlc

TABLE OF CONTENTS

MILWAUKEE BASICS

City stats & fact sheets, Milwaukee biurbs,
words that describe Milwaukee, awards &
accolades

MAPS & GUIDES
Maps, Milwaukee collateral

URCES
Milwaukee videos & b-roll,
eraries, DearMKE films, social

NEWS RESOURCES
News outlets, bus:

GET ACTIVE

Neighborhood ass s, being healthy &

active, family activities, social groups, LGBT
friendly




Milwaukee365.com

[ frocinwirH Facesook | [create account

365 HOME | ART | COMEDY | CULINARY | FESTIVAL | FREE |

KIDS & FAMILY | MUSIC | THEATRE | SPECIAL EVENTS | SPORTS

Q. FIND AN EVENT

i

pOLISH FEST

Milwaukee 365 Top'l0  Theatre Music Family Friendly Sports Special Events

04 03

Jazz In The Park
Pre: by Milwaukee East Town Association at
eeeeeeeeeeeeeeeeeeee

327,709 total page views in 2014
129,455 total page views YTD 2015
7,717 events posted (—500 active monthly)

1,500 organizations posting events




Earned Media
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2014 Impressions

2014 Ad value

29

+710 million
+$38.5 million

Leisure stories: +57.1 million impressions
Convention stories: +5.4 million impressions
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Media Placements
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Sorry, Milwaukee - The Secret Is Out.
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Sample of Top Media Placements

USA Today: 10Best: Bookstores Around the USA

Conde Nast Traveler: Best Airport Food in the World

USA Today: 10Best: Top 10 Must-See Museum Exhibits this Summer (HD Museum)
ABC Travel Guides for Kids: Top Destination for Family Travel in 2014

USA Today: 10Best: 10 Best City Art Districts Around the USA (Historic Third Ward)
Conde Nast Traveler: 15 Best New Restaurants (Ardent)

Jetsetter: Where to go in 2014 — “Hot destination!”

New York Times: “In Milwaukee, A District for a Bite and a Brew”
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Thank You
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