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2014 Economic Impact of 
Tourism Milwaukee County 

Tourism Expenditure      $3.2 billion 
Employment        30,900 
Labor Income        $1.0 billion 
State/Local Taxes         $317.9 million 

 



2014 Convention Sales Recap 
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Key Market Focus 
• Association 
• Corporate 
• Religious 
• Diversity 
• Sports 

 



M&C Marketing Outreach  
to Key Markets 



M&C Strategy  
• Increase economic impact in 

Milwaukee from M&C bookings 
 

• Engage Meeting Planners early   
in the consideration phase of   
the process  

 
• Generate strong brand awareness 

so Meeting Planners consider 
Milwaukee as the best choice             
to host meetings, conventions, 
and events 
 

2014: 100 site visits & 30 major trade show events 
 



NASC – Major Meeting Planner Event 
                                     April 27-29, 2015 

925 sports events 
professionals 



Summer Campaign (May-August) 

http://www.visitmilwaukee.org/itineraries


Fall Campaign (September-October) 



MKE Toolkit 
• Answers to the question:                          

“Why Milwaukee?”  
 
• One-stop-shop of info to help 

“sell Milwaukee” for corporate 
talent recruitment and retention, 
marketing strategies and 
conference planning.  

 

City Stats & Fact Sheets  Event Calendars 
Milwaukee Keywords   Downloadable Images 
Prepared Copy Descriptions  Videos & B-roll 
Suggested Itineraries    Maps 
DearMKE Films     Neighborhood Associations 
 



Milwaukee365.com 
327,709  total page views in 2014 
 
129,455 total page views YTD 2015 
 
7,717 events posted (~500 active monthly) 
 
1,500 organizations posting events 
 



Earned Media 
2014 Impressions : +710 million 

    2014 Ad value :     +$38.5 million 

Leisure stories: +57.1 million impressions 
Convention stories: +5.4 million impressions 
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Media Placements 



Sample of Top Media Placements 
 

USA Today: 10Best: Bookstores Around the USA 
Conde Nast Traveler: Best Airport Food in the World  
USA Today: 10Best: Top 10 Must-See Museum Exhibits this Summer (HD Museum) 
ABC Travel Guides for Kids: Top Destination for Family Travel in 2014 
USA Today: 10Best: 10 Best City Art Districts Around the USA (Historic Third Ward)  
Conde Nast Traveler: 15 Best New Restaurants (Ardent) 
Jetsetter: Where to go in 2014 – “Hot destination!” 
New York Times: “In Milwaukee, A District for a Bite and a Brew” 



Thank You 
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