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ECONOMIC IMPACT
IN MILWAUKEE COUNTY 2016 TOTAL SIZE OF TRAVEL MARKET

in total business sales
(up almost 4% over 2015)

total person-trips

ime j i +2.7% vs 2015
in state and local taxes IfU”;jt'me jobs dll’_ecgglﬁ
generated related to tourism in

in labor income
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2016 TOTAL SIZE OF TRAVEL MARKET 2016 OVERNIGHT SPENDING

.

¢ PFISTER

i

overnight trips day trips
32% of total 68% of total

Lodging Beverage Retail Recreation Transportation

2016 NUMBER OF NIGHTS SPENT 2016 SEASONALITY OF TRIPS

3%

1 night 2 nights 3-4 nights  5-6 nights 7+ nights




MEETINGS &
CONVENTIONS

2016 CONVENTION SALES

definite room nights

tentative room nights
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2016 CONVENTION SALES

convention attendees total events actualized convention
room nights

actualized economic impact

M&C CAMPAIGN

advertising impressions

site visits

5 niches targeted by advertising
Association, Corporate,
Sports, Diversity, Religious



SURPRISES ARE
AGOOD THING.

 MILWALKEE.
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TOTAL ADVERTISING IMPRESSIONS

up from 113 million in 2015

views in 2016
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MARKETING COLLATERAL




Earned Media Outlets
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IN 2016 THE COMMUNICATIONS TEAM

generated earned media impressions

hosted travel writers local, national and international
stories about the region



