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Founded in 1986, Hunter Group brings a unique combination of promotional 
marketing skill and practical event production experience to the creation and 
execution of impactful event marketing and corporate sponsorship programs.  With 
over 25 years of sponsorship sales experience and talent buying expertise we have 
many events and projects to be proud of including selling one of the first music 
sponsorships to Miller Brewing Co. and being named the sponsorship-agency-of-
record for the National Earth Day Concerts. 
 
Through the years our passion for motorcycles and the culture surrounding 
motorcycles has established us as leaders in motorcycle marketing.  Our track 
record in promoting and producing motorcycle events includes designing and 
executing an innovative promotional campaign entitled “RIDE SAFE…Take IT Easy” 
for the Motorcycle Safety Foundation at the two biggest rallies in the 
country…Sturgis Rally and Daytona Bike Week for five+ years.  We also created and 
produced the first ever Harley-Davidson Festival for the Motor Company at Sturgis 
2006 and repeated the success in Daytona in 2007. In 2002 we created the now 
annual Milwaukee Rally Motorcycle Classic where we managed all aspects including 
producing the event, sponsorship sales, marketing & advertising, national talent 
buying and all entertainment programming.   
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Motorcycle Safety Foundation’s “Ride Safe…Take IT Easy” campaign 
Developed for the Motorcycle Safety Foundation, “Take It Easy” promotes 
motorcycle safety at the two biggest motorcycle rallies in the country… Daytona 
Bike Week and the Sturgis Rally.  Street-level promotions include bar signage, 
distribution of “Take IT Easy” pins and other giveaway items by “Take IT Easy” 
street teams.  Taking a non-traditional revenue (NTR) approach to recruiting media 
partners, the safety message received extensive radio coverage.  Hunter Group 
also negotiated “official sponsor” status with each rally creating additional 
credibility and visibility for the message. 
 
  
 
Rider’s Ranch at the Harley-Davidson 100th Anniversary Celebration 
As the “Official Campground” of the Harley-Davidson 100th Anniversary 
Celebration, the Rider’s Ranch played host to 20,000+ visitors over an 8 day period. 
Hunter Group was responsible for local sponsorship solicitation and talent-buying as 
well as bringing the “World’s Biggest Biker Bar” the Broken Spoke Saloon to the 
event. 
 
 
 
National Pork Board “Whole HOG Giveaways” 
Creating partnerships with retail grocery stores, radio stations and local Harley-
Davidson dealerships to promote motorcycle giveaway sweepstakes in markets 
across the country generated tremendous incremental sales for pork products. For 
the past four years, the National Pork Board has used the Hunter Group to 
coordinate its motorcycle-themed activities. From negotiating the purchase of the 
bike and putting it on display at the retail grocer to handing the keys to the lucky 
winner, Hunter Group handled all fulfillment for this promotion. 
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Broken Spoke Saloon…”The World’s Biggest Biker Bar” 


With locations at each of the four biggest national motorcycle rallies, and 
Broken Spoke TV featured on the Discovery Channel, the Broken Spoke is an 
icon among rally-goers across the country and throughout the world.  Hunter 
Group is proud to have created a traveling version of the Broken Spoke 
Saloon and has produced this exciting lifestyle attraction at events in 
Milwaukee and Waukesha, WI as well as Buffalo, NY to date.  


  
NATOW Poker Run Across Wisconsin 


With the endorsement of the Native American Tourism of Wisconsin 
(NATOW) a part of the Great Lakes Inter-Tribal Council (GLITC) and a JEM 
grant from the WI Dept. of Tourism, the Hunter Group developed a state-
wide motorcycle-themed poker run for the 11 Native American tribes and 
created a map featuring a series of back road “Native Rides” that drove 
traffic to the reservations and Native American attractions.   


 
Harley-Davidson Anniversary Celebrations 


In addition to working on the Harley-Davidson 100th at the Riders Ranch, the 
Hunter Group was also contracted by Harley-Davidson to provide talent-
buying services for the 95th, 90th & 85th  Anniversary Celebrations. Plus 
provide professional event management services for one of the six Nitecap 
events the Motor Company sponsored during the ride-ins to Milwaukee 
during the 95th. 


 
Harley-Davidson Festival at the Sturgis Rally 2006 
Harley-Davidson Festival at Daytona Bike Week 2007 


Hunter Group produced the first-ever Harley-Davidson Festival at the 
Rushmore Plaza Civic Center as a new component to their very popular Indoor 
Show. Responsibilities included site design, entertainment programming and 
vendor coordination.  We were then invited to repeat the concept in Daytona 
Beach! 
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Hunter Group produces large-scale motorcycle events.  Our expertise includes site 
design and vendor sales, naming & branding the event, executing 
advertising/promotion campaigns, sponsorship development, food & beverage 
management and entertainment programming. 
 
Our success is in understanding that each rally needs to have certain elements that 
brand it as unique, offers good value and will generate positive word-of-mouth. 
 
“The Milwaukee Rally” 


As the founding producer of the Milwaukee Rally, we created several unique 
elements to create buzz around our new event.  The Ms. Milwaukee Rally 
Bikini Contest & Calendar Girl Search included selling sponsorship packages 
to 15 area bars, where contestants would compete for the coveted prize of 
representing their bar or tavern at the Milwaukee Rally. 
The Milwaukee Rally Map was distributed through 100+ motorcycle dealers in 
a five-state area.   
The Tattoo Contest at the Milwaukee Rally was the first to come to the area 
in almost ten years and expanded our reach by promoting the rally in over 50 
tattoo shops!   


 
“Niagara Motorcycle Rally” 
Hunter Group was brought in to add motorcycle industry expertise to this second-
year event and contributed to the success by doubling vendor booth sales, 
recruiting several national bike-builders to attend and debuting the Broken Spoke 
Saloon to upstate New York.  
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Hunter Group’s 20+ years of experience includes having created and sold 
sponsorship packages for a wide variety of events and promotions.  Our motorcycle-
based sponsorships include: 
 


Broken Spoke Saloon 
Milwaukee Rally Motorcycle Classic 


Niagara Motorcycle Rally 
Rider’s Ranch at Harley-Davidson 100th 


NATOW Poker Run  
Harley-Davidson Anniversary Celebration 


Summerfest 
 


Among the many corporations we are proud to have successfully coordinated 
motorcycle sponsorship activities: 
 


Red Bull    Jewel Osco     
Victory Motorcycles  Mike’s Hard Lemonade  
Jack Daniels    National Pork Board 
Hormel Foods   Miller Brewing Company 
Coca-Cola    Best Western 
US Smokeless Tobacco  Hooter’s 
Potawatomi Bingo Casino  Milwaukee Journal-Sentinel 



http://www.jewelosco.com/jewel/default.asp�
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Hunter Group is proud to have worked with the following organizations: 


Aveda 
Bausch & Lomb 


Ben & Jerry’s Ice Cream 
Burger King 


Campbell Soup Company 
City of Milwaukee 


Concerts for the Environment 
Cost Cutters Family Hair Care 


County of Milwaukee 
Firstar Corporation 


Greater Milwaukee Association of Realtors 
Greater Milwaukee Convention & Visitors Bureau 


Harley-Davidson Motor Company 
Harley-Davidson Dealers of Metro Milwaukee 


Miller Brewing Company 


Milwaukee County Zoo 
Milwaukee Insurance 


Motorcycle Safety Foundation 
National Pork Board 
Northwest Airlines 


QuadGrapics 
S.C. Johnson & Son, Inc. 


Sargento 
Target 


Target Sports 
The Gillette Company 
Wisconsin AFL/CIO 
Wisconsin Electric 


 
 





		Rider’s Ranch at the Harley-Davidson 100th Anniversary Celebration

		National Pork Board “Whole HOG Giveaways”

		Broken Spoke Saloon…”The World’s Biggest Biker Bar”

		“The Milwaukee Rally”

		“Niagara Motorcycle Rally”



		Hunter Group’s 20+ years of experience includes having created and sold sponsorship packages for a wide variety of events and promotions.  Our motorcycle-based sponsorships include:
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Motorcycle-Themed Entertainment Venue 
a. Overview 
 


-Visit Milwaukee projects 350,000+ motorcycle enthusiasts will visit Harley-
Davidson Museum in downtown Milwaukee annually.   
-Harley-Davidson’s 105th anniversary will take place over Labor Day weekend 
in 2008. 
-Milwaukee is the home of Harley-Davidson Motor Company 
 


b. Proposed location  
 200 N. 25th Street/2200 W. Mt Vernon St. 
 -Ideally situated in an emerging entertainment corridor on the Milwaukee River 


consisting of Miller Park, Potawatomi Bingo and Casino, Harley-Davidson 
Museum, Henry Meier Festival Park and the Marcus Amphitheater. 


  
-Entertainment concept is a beta test for a potential expanded 
restaurant/entertainment option that would support office and business 
development of the parcel. 
 


c. Concept 
 


-Develop motorcycle-themed entertainment destination that caters to 
motorcycle enthusiasts and seekers of live entertainment . 
 


d. Target Audience 
 


-Capture a diverse adult audience consisting of motorcyclists, aspiring 
motorcyclists, and individuals intrigued by the motorcycle lifestyle. 


 -Active adults looking for entertainment alternatives. 
 


 
e. Venue Offerings 
 -Outdoor Entertainment Stage  


• Live Music  
 -Full service bar(s) 


-Outdoor beer stands 
 -Food vendors  
 -Motorcycle-themed Programming: 


• Trials riding demos 
• Poker-runs 
• Vendor village 







 


Hunter Group 
Promotional Marketing 


 4532 N. Oakland Ave | Milwaukee, WI 53211 
Phone: 414-276-9080 | Fax: 414-961-4922 
info@hgpromo.com | www.hgpromo.com  


2 


• National Bike builders 
• Bike Shows 
• Ball of Steel 
 


f. Operation and Logistics planning  
 
-Proposed Dates of operation:  


August 19 to September 1, 2008 (14 day event) 
 
-Hours of operation 


Monday – Thursday ~ 5:00 PM to 12:00AM 
Friday ~ 3:00 PM – 2:00 AM 
Saturday ~ 11:00 AM – 2:00 AM 
Sunday ~ 10:00 AM – 12:00 AM 


 
-Parking capacity 


• 500 Automobiles  
• 2000 Motorcycles 


-Ingress & Egress 
• off of 25th Street (motorcycle traffic only during hours of operation) 
• off of 17th Street (car/truck traffic) 


-Insurance 
• General liability policy with $1 million dollar coverage 


-Restrooms 
• 20-30 Porto-lets including ADA (handicap toilets) 
• 4-6 sinks 


 
 


-Staffing  
• Security 


o 2-20 hired professionals (licensed & insured) 
• Parking attendants (2-10 people) 
• Bathroom attendants (2-4 people) 


 
 
- Permits  


• Liquor License  
• Occupancy permit 
• Festival permit 
• Temporary Event Food license 
• Signage permits  
• Noise variance permit 
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-Temporary Signage 
• Building Signage (refer to enclose pictures on next page of this 


packet) 
 


#1-Saloon building...30' x 4' banner across front of 
building 
 
#2-View facing south....50' x 10' banner (to temporarily 
replace current for lease banner) 
 
#3-Another View facing south....50' x 10' banner (to 
temporarily replace current for lease banner) 
 
#4-Tower....20' x 8' banners on 4 sides (same size as 
banner currently pictured) will not cover windows. 
 
#5-Tower east....20' x 8' banner to hang on east facing 
wall (optional sign if 1 of 4 proposed tower signs were 
removed. Please refer to #9’s proposed signs) 


 
• Directional Signage as needed that conforms to zoning code 


not to exceed to 6 square feet. 
 
• Free standing sign to be place at entrance sign. Dimensions 8ft 


x 8ft (see site plan for location) 
 








Chad Cervenka Short
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#1 Saloon building...30' x 4' banner across front of building
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#2 View facing south... 50' x 10' banner 
(to temporarily replace current banner)
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#3 Another View facing south... 50' x 10' banner
(to temporarily replace current banner)
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#4 Tower... 20' x 8' banners on 4 sides (same size as current banner)
  (see #5 Tower east for the other 2 placements)
  (see #3 Another View facing south for current banner placement) 
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#5 Tower east... 20' x 8' banner to hang on east facing wall marked "optional"
  (optional sing if one of 1 of 4 proposed Tower signs were removed) 
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		1 Saloon bldg (with banner).pdf

		2 View facing South (with banner)

		3 View2 facing South

		4 Tower (with banner)

		5 Tower-SE (with banner)
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Free Standing Entrance Sign
			8ft x 8ft









