
January 7, 2026

Claire Zautke
Policy Director
City of Milwaukee
200 E Wells St, Milwaukee, WI 53202 
Milwaukee, Wisconsin 53202

Dear Claire,

Share Our Strength’s No Kid Hungry Campaign is pleased to award a grant of $25,000.00 to City of 
Milwaukee (Grantee). The purpose of this grant is to support your critical work to end childhood 
hunger, as described in your proposal, which is attached for your convenience. This Mayors Action Fund 
grant was generously supported by Dollar Tree, who may recognize their support in internal or external 
communications.

Please note:
We want to ensure you receive email communications about your grant. To make sure you 
receive our messages, please whitelist grantshelpdesk@strength.org. Ask your IT administrator 
if you need assistance with this.
Funding will be dispersed via an electronic funds transfer. You must be able to provide your 
banking information (below) in order for your organization to receive award funding. Paper 
checks will not be issued. Please contact grantshelpdesk@strength.org if you have any 
questions.

Agreement Period
This Agreement (“Agreement”) shall align with the start and end dates listed in your application, if 
applicable, or begin on the date of this agreement and end one-year after the start date, unless earlier 
terminated hereunder or such period is extended by written agreement of both parties (“Agreement 
Period”).

Use of Grant Funds
Grant funds may be used only for the budget items outlined in your proposal. Funds must be spent 
before the end of the grant Agreement Period. Grant funds may NOT be used to support lobbying. 
Prohibited lobbying includes direct or grassroots lobbying communications that reflect a view of support 
or opposition on a specific legislative proposal. Any unused funds at the end of the grant Agreement 
Period must be returned to Share Our Strength. Budget changes may be requested in advance, in 
writing, to Share Our Strength by emailing grantshelpdesk@strength.org with your organization’s name 
and specific budget request.

Reporting Requirements
By accepting these grant funds, Grantee agrees to provide reports throughout your grant period 
accessible via the No Kid Hungry Online Grants Portal at www.nokidhungry.force.com. Grantee report 
deadlines can be viewed in the No Kid Hungry Online Grants Portal at www.nokidhungry.force.com.  
Share Our Strength reserves the right to use data, research, publications, and stories submitted via 
reporting on this Agreement. The applicant has listed a Point of Contact in your organization as the 



contact responsible for reporting; they will receive reminders to complete reporting and are required to 
do so. If your organization wishes to change the reporting contact, please email 
GrantsHelpDesk@strength.org with organization and updated contact information.

Site Visits and Publicity Efforts
As a condition of this grant, Grantee agrees to collaborate with Share Our Strength on in-person or 
virtual site visits and/or publicity efforts relating to this grant, by either Share Our Strength or any 
additional funders of this grant noted in this Agreement. Please note that all such in-person or virtual 
site visits or publicity efforts will be coordinated in advance and with consideration of being inclusive to 
your organization, and in accordance with your organization’s availability and schedule.

To promote the great work your organization is doing, Share Our Strength reserves the right to include 
the name, location, and website of your organization on our No Kid Hungry Grants Map, along with a 
description of how your No Kid Hungry grant(s) will be used.

Commitment to Anti-Discrimination and Diversity
Share Our Strength has a zero-tolerance policy toward all forms of unlawful discrimination and 
harassment by or towards staff and volunteers, including but not limited to sexual harassment, and no 
form of unlawful discrimination by or towards any employee, member, volunteer, or other person in our 
workplace or jobsites will be tolerated. It is our belief that every person shall be treated fairly and with 
respect regardless of such things as race, color, religion, sex, sexual orientation, gender identity, national 
origin, disability status, veteran status, age, or socio-economic status. Grantee acknowledges and agrees 
that it shall comply with all applicable federal and state laws prohibiting discrimination and/or 
harassment in its programs, activities, hiring or employment practices and within all activities conducted 
under this grant and partnership agreement.

Changes in Programming and Tax-Exempt
Please immediately notify your Share Our Strength program or grant contact of any change in your 
public charity status or if you encounter challenges or delays starting your program on time, meeting the 
goals or objectives outlined in this Agreement, or spending the grant funds before the end of the grant 
Agreement Period. This grant is contingent on Grantee’s ability to implement the goals or objectives as 
outlined in this Agreement. Grantees who are no longer tax-exempt or are unable to implement their 
grant are required to notify Share Our Strength and return the full grant amount or remaining unspent 
grant funds at Share Our Strength’s discretion.

Compliance with Laws
Grantee represents that it will perform its obligations hereunder in full compliance with all applicable 
federal, state and local laws and regulations.

Termination of Grant
If Share Our Strength determines, in its sole reasonable opinion, that Grantee is unable to meet the 
goals or objectives of the grant, or has violated or failed to carry out any provision of this Agreement, 
Share Our Strength, may, in addition to any other legal remedies it may have, terminate the Agreement 
and demand the return of all or part of the grant funds, including, without limitation, grant funds 
expended by Grantee for purposes other than those set forth in this Agreement. If so requested, 
Grantee shall return all such grant funds to Share Our Strength within thirty (30) days of receiving a 
termination notice from Share Our Strength.



If you have questions about any of the conditions described in this letter, or about your grant in general, 
please contact Liz Evancho, Director of Grants Administration, at eevancho@strength.org.

I offer you my thanks for your daily efforts to end childhood hunger. Share Our Strength is pleased to 
support your important work and looks forward to hearing about your progress.

Sincerely, 

Chuck Scofield
Executive Vice President

ACH (Bank to Bank) Grant Deposit Information 
Please fill-in the banking information below to receive your grant funds via direct bank deposit to your 
school district or organization.  We cannot process any grant payments with missing fields or blank 
signature.  

BANK NAME: ____________________________________________________________________

BANK ADDRESS: ____________________________________________________________________

(9) DIGIT ROUTING NUMBER: _________________________________________________________

DEPOSITOR ACCOUNT NAME: _________________________________________________________

DEPOSITOR ACCOUNT NUMBER: ______________________________________________________

TYPE OF ACCOUNT: TypeOfAccount1

dl.authorize.1 The information being collected on this form will be used by Share Our Strength to 
securely transmit payment data, by electronic means, to your organization’s financial institution. By 
checking this box, you agree that the above ACH payment information listed is accurate and that you are 
an authorized representative of your organization permitted to share this ACH payment information. 

Authorizing Signature 
Signing the below indicates your agreement to all grant requirements and authorizes a bank transfer 
of the grant amount stated in this letter.

Signature: Date: 

Print Name:    ______            Title:                            

Organization Name or School District: ______________________________________

BankName1

ds.signhere.1 ds.datesign.1

ds.fullname.1 ds.title.1

ds.company.1

FullBankAddress1

BankRoutingNumber1

AcctName1

AcctNum1



Tackling Food Waste, Feeding Our Community
FEED MKE | Mayors Alliance Award Supplement

Leveraging an international network of food system advocates and industry leaders, FEED MKE is
expanding capacity –– and positioning Milwaukee as a national leader in sustainable, community-driven food
systems. We focus on program outcomes –– while providing solutions that are scalable, replicable, and
based on meaningful data reporting –– working collaboratively for change.

Through strategic engagements and coalition building, FEED MKE is successfully redistributing surplus
food, diverting waste through composting, and fostering systems-wide solutions for a healthier, more
resilient Milwaukee. milwaukee.gov/feedmke

Progress Toward Expected Pilot Project Outcomes and Key Objectives to Date:

Awareness in Action: FEED MKE engages the public with a variety of workshops, podcasts, and public
events that make waste reduction actionable. From meal planning and creative leftover use to proper storage
and understanding labels — collaborating on everyday practices to build more sustainable programs.

We’ve hosted 36 community events to date, reaching almost 2000 people – on topics ranging
from how to start composting to STEM workshops on fermentation for MPS students.

The FEED MKE Coalition has grown from 16 members to 485 members, including educators,
chefs, farmers, activists, volunteers, and curious contributors from across the City and beyond.

Partnerships that Feed People: This project connects growers, gleaners, restaurants, and grocers with food
pantries and community groups to reduce waste and support food access — while prioritizing safety through
collaboration with partners in the Milwaukee Health Department and the Department of Public Works.

In partnership with the Milwaukee Food Council and the Greater Milwaukee Foundation, we’re
co-leading the Greater Milwaukee Food Pantry Coalition supporting more than 100 local providers.

All FEED MKE community events include a component to drive waste reduction and
encourage composting and we offer pro bono advising to organizations wishing to do the same.

Mayor Cavalier Johnson' Food Saver Challenge: Launched by FEED MKE and Mayor Cavalier Johnson in
April 2025 during National Food Waste Awareness Week, this challenge is activating restaurants, residents,
and recovery organizations –– reducing waste through city-wide campaigns, training, and incentives.

With support from ReFED, CET, the DNR, and EPA, we’re providing free waste assessments to
restaurants + food service businesses, focused on Milwaukee operators of all kinds and all sizes.

Participants gain access to free resources, program support, subsidized conversions to
plastic-free products, compost support, and inclusion in a growing zero-waste network.

Investing in Local Solutions:With $190,000 awarded in mini-grants, FEED MKE is backing food recovery
and composting innovators who are building infrastructure and expanding essential services — feeding people
and improving soil while reducing landfill use.

Our recent Q3 FEED MKE Coalition meeting included progress reports from all of our grantees
–– sharing goals, discussing challenges, and celebrating milestones –– with a supportive community.

Federal funding changes and program shifts have been met with a spirit of innovation and
collaboration –– helping awardees pivot to accommodate unforeseen program or supply delays.

A-SCIACCA–FEED MKE, 2025



Tackling Food Waste, Feeding Our Community
FEED MKE | Mayors Alliance Award Supplement

Celebrating New Opportunities for Q4 2025 and Beyond:

FEED MKE continues to seek aligned partnerships that deepen our reach — particularly in the areas of
personal and planetary health, effective community engagement, support for inclusive social enterprise,
a comprehensive focus on technological innovation, and a human-centered approach to systems change.

We’re launching several, new high-impact projects –– in which FEED MKE and community partners are
collaborating on powerful actions that drive results. Those projects are outlined below:

Food Waste Assessment Training with the Milwaukee Public Market:

Our partnership with the award-winning Milwaukee Public Market will allow us to provide free
waste assessments to all of their food + beverage vendors as part of Mayor Cavalier Johnson’s Food
Saver Challenge –– while we collaborate on valuable training content for future vendor contracts.

Food Recovery Partnership with Baird Center + Levy Restaurant Group:

Our new collaboration with Baird Center + Levy Restaurant Group will collect surplus food from
hosted / catered events, and distribute it to local pantry operators to feed more hungry people
–– through high-impact collaborations that rescue edible food and redirect it to those in need.

WI Tech Month Collaboration to Solve Food Pantry Communication Challenges:

FEED MKE is already a proud partner to tech-providers supporting food waste reduction –– and
we’re taking our commitment one step further –– hosting a Dev Sprint + Pitch Competition forWI
Tech Month –– inviting Wisconsin-based tech innovators to help us solve food system challenges.

Collaborating with ONE MKE for Community Engagement on Local + National Programs:

ONE MKE has invited our collaborations on local projects –– like stocking the Community Fridge at
Tricklebee Café –– and they’re now offering logistical support for the national Move for Hunger
program –– as FEED MKE provides food pantries with free access to refrigerated trucks.

Partnering on Certification Development + Curriculum Updates with MATC:

MATC participated in a zero-cost food waste assessment as part of Mayor Cavalier Johnson’s
Food Saver Challenge –– which led to us partnering on curriculum updates for more food-waste
reduction techniques –– and to developing public certificate programs for community members.

Planning for the Food Tank Summit in April 2026:

Food Tank is an international organization that fights hunger and poverty around the world. In April
2026, their focus will be on MKE –– as we host the Food Tank Wisconsin Summit –– an excellent
opportunity to showcase all that Milwaukee has to offer –– and celebrate the work of FEED MKE.

We are always looking for collaborators. Please reach out to learn more, share ideas, and get involved!

A-SCIACCA–FEED MKE, 2025
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Tackling Food Waste, Feeding Our Community
FEED MKE | Mayors Alliance Award Supplement

FEED MKE Mini-Grant Program Application
(Mayors Alliance Action Fund)
Application for Community-Led Initiatives to End Childhood Hunger in Milwaukee County

This application is for local non-profit organizations, schools, or community groups seeking sub-award funding
from the City of Milwaukee's Environmental Collaboration Office (ECO) FEED MKE Pilot Project in partnership
with the Mayors Alliance Action Fund.

Goal: To strengthen capacity and increase access to federal nutrition and anti-poverty programs for
children in Milwaukee's most distressed communities.

● Award Range: $5,000 to $7,500 (Pass-Through Funds)
● Applications Open: [February 1, 2026]
● Application Due Date: [City of Milwaukee Internal Deadline - February 28, 2026]
● Awards Announced: [March 15, 2026]
● Project Implementation Period: [April 1, 2026 – December 31, 2026]

Section 1: Organizational and Eligibility Information
1. Organization Legal Name: (Short Answer)
2. Organization Website: (Short Answer)
3. Primary Contact Name and Title: (Short Answer)
4. Primary Contact Email and Phone: (Short Answer)
5. Is your organization fiscally sponsored or supported by a larger umbrella organization? (Yes/No)
6. Please select the most accurate type of entity: (Multiple Choice: School/School District; Faith-Based

Organization; Community-Based Non-Profit; Mutual Aid Group; Other)

Section 2: Community Need and Alignment
This section addresses the grant's Alignment criteria and No Kid Hungry's value of supporting communities of
highest need.

7. Primary ZIP Code(s) Served by this Project: (Short Answer)
8. Poverty and Need: Using verifiable data (F/RP eligibility, poverty rate, etc.), please describe the

economic hardship in your primary service area. (Note: Priority is given to areas where 60% or more of
students are F/RP eligible, where schools/districts face unique challenges, or where extreme hardship
exists.) (Paragraph)

9. Problem Statement: Describe the specific barrier to federal nutrition access your organization is trying
to solve (e.g., lack of SNAP application assistance, limited transportation to summer meal sites,
insufficient non-congregate meal options). (Paragraph)

10. Target Program Alignment:Which Federal nutrition or anti-poverty program will this funding primarily
strengthen? (Check all that apply: SNAP; WIC; School Breakfast Program; Summer Food Service
Program (SFSP); Summer EBT; Family Tax Credits (EITC/CTC); Other)

A-SCIACCA–FEED MKE, 2025



Tackling Food Waste, Feeding Our Community
FEED MKE | Mayors Alliance Award Supplement

Section 3: Project Design and Impact
This section addresses the Impact and Sustainability criteria by focusing on institutionalized solutions.

11. Project Description: In 2-3 sentences, briefly describe the activities this mini-grant will fund (e.g.,
purchasing cooler bags for mobile meal delivery; hiring a temporary SNAP outreach specialist; funding
a policy listening session). (Paragraph)

12. Desired Impact and Measurable Goal: State ONE primary, measurable, community-focused goal for
this project. (Goal should relate to increasing access, enrollment, or operational capacity, e.g.,
"Increase SNAP enrollments by X families" or "Launch X non-congregate meal sites.") (Short Answer)

13. Sustainability and Institutionalization: How will this project lead to a long-term, institutionalized
outcome that persists beyond the 2026 grant period? (Note: Funds are not for purchasing food or
eliminating meal debt.) (Paragraph)

14. Community and Equity Focus: How is the population you serve actively involved in the design and
decision-making of this project? How will you ensure this project addresses racial or systemic inequities
in your community? (Paragraph)

15. Partnerships (Pass-Through Commitment): If funds are passed through, describe your collaboration
model. List key partners (schools, health clinics, other non-profits) you will work with and their roles.
(Paragraph)

Section 4: Budget Justification
Mini-grant funds are not typically used to purchase food, but rather for equipment, staffing, and administrative
costs.

16. Amount of Funding Requested: (Multiple Choice: $5,000; $7,500)
17. Budget Justification: Provide a brief narrative explaining what the requested funds will purchase (e.g.,

cost of a refrigeration unit, percentage of a program coordinator's salary, cost of educational materials).
(Paragraph)

Section 5: Declaration and Grantee Expectations
18. Commitment to Collaboration (Required): I understand that if awarded, our organization must report

project outcomes to the City of Milwaukee and be available for site visits, interviews, and potential
presentations to the Mayors Alliance to share lessons learned for Replicability. (Check Box: Yes, I
Agree)

19. Acknowledgement: I certify that all information in this application is accurate and that our project is
solely focused on advancing federal nutrition and anti-poverty programs. (Check Box: Yes, I Certify)

A-SCIACCA–FEED MKE, 2025
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MAYORS ACTION FUND
GRANT RECIPIENT TOOLKIT

Congratulations on being selected as a grant recipient of the Mayors Alliance Action Fund to
End Child Hunger (Mayors Action Fund), generously funded by Dollar Tree. We are grateful for
your partnership in this important initiative, which brings together collective voices and
resources to end childhood hunger and strengthen family economic mobility in your
community. No child in this country should ever go hungry - and together, we can change that.

As noted in the Mayors Action Fund’s grant requirements, all grantees need to use this toolkit
for outreach and communications, including social media posts (sample language and graphics
below) and a disseminating a city-specific press release (sample language below).

● Please refer to the funding as the “Mayors Alliance Action Fund to End Childhood
Hunger (Mayors Action Fund)”

● When creating social media posts, please tag No Kid Hungry or Share Our Strength, and
feel free to include Dollar Tree when referencing that the fund was “generously
supported by Dollar Tree”

● Please share all posts with agoldstein@strength.org for review (5-day turnaround) and
we encourage you to use the following tags:

○ Hashtag: #NoKidHungry & #mayorshungeralliance
○ Facebook: @NoKidHungry
○ Instagram: @NoKidHungry
○ LinkedIn: Share Our Strength (Include “Share Our Strength’s Mayors Alliance to
End Childhood Hunger”)

○ Dollar Tree
■ Hashtag: #DollarTree and #EveryKindnessCounts
■ Facebook: @DollarTree
■ Instagram: @DollarTree
■ LinkedIn: Dollar Tree Stores

● Share Our Strength welcomes the opportunity to connect mayors or nonprofit partners
supporting grant-related projects with Dollar Tree contacts for opportunities or events
connected to the grant. Please contact Aaron Goldstein at agoldstein@strength.org.

● Every day and in every community in America, children are going hungry. Nearly 14
million kids today live in families that struggle with food insecurity. They may go without
food between the meals they get at school, or their parents may skip meals so their kids
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can be nourished. With today’s rising costs of living, parents and caregivers must often
choose between buying groceries, fixing the car, or paying medical or utility bills.

● Ensuring that a child has enough healthy food each day isn’t just the right thing to do; it's
the smart thing to do. When our nation’s children are fueled by healthy, consistent
nutrition, we are not simply feeding children, we are supporting the brightest minds and
best talents that will shape the future that we all share.

● The Mayors Alliance to End Childhood Hunger taps into the individual and collective
leadership of mayors to take meaningful actions to end childhood hunger in cities
nationwide

● Dollar Tree is proud to be a supporting partner of the Mayors Alliance to End Childhood
Hunger. Dollar Tree’s sponsorship of the Mayors Alliance, a nonpartisan coalition
working in partnership with Share Our Strength’s No Kid Hungry campaign, helps
harness the individual and collective leadership of mayors to end childhood hunger in
communities nationwide.

● Today, it’s never been more important to unite people with a shared belief that feeding
kids is something we can all agree on. This includes tapping the collective strength of
people nationwide who care deeply about hunger and poverty—and elevating local
leaders and organizations that understand their communities’ unique needs and
strengths.

● One example of Share Our Strength’s coalition-based advocacy is our Mayors Alliance to
End Childhood Hunger, a nonpartisan group that includes more than 500 members in
all 50 states and works to ensure every child has the healthy food they need to thrive.

● Mayors Alliance Action Fund to End Childhood Hunger is in its inaugural year, launched
to support initiatives in mayors’ communities that they feel are most important to their
efforts to end child hunger.

● $200,000 in grant dollars were distributed to 8 communities
● [City] is proud to be the recipient of a grant from No Kid Hungry through the Mayors
Alliance to End Childhood Hunger to help fight hunger issues in our community.

● Jennifer Silberman, Chief Sustainability and Corporate Affairs Officer, Dollar Tree
○ "At Dollar Tree, we believe every child deserves the opportunity to thrive, and
that begins with reliable access to nutritious food. We're proud to support the
Mayors Alliance to End Childhood Hunger and to help launch the inaugural
Mayors Action Fund, which empowers mayors across the country to take bold,
local action against hunger. Through our partnership with the Mayors Alliance
and Share Our Strength's No Kid Hungry campaign, we are working to build
more resilient, equitable communities — one meal, one city, and one child at a
time."

● Aaron Goldstein, Senior Manager, Local Government Relations, Share Our Strength
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○ “Mayors are on the frontlines of responding to the impacts of hunger and food
insecurity in their communities. The Mayors Action Fund is a critical tool in
uplifting meaningful steps that Mayors can take to ensure that every child has the
healthy food they need to grow and thrive.

● Mayors Action Fund graphics
● Approved Stock Images

● Press Release Template Available Here
● Mayors Alliance Fund Inaugural Grants Press Release (national release)
● City-Specific Templates

○ Cleveland
○ Mableton
○ Moreno Valley
○ Philadelphia
○ Central Falls
○ Milwaukee
○ New Orleans
○ Durham

● No Kid Hungry Media Lead: Laura Rice, Lrice@strength.org
● Please share press release drafts with Aaron Goldstein, agoldstein@strength.org, for
review (5-day turnaround). Please also share links to the published press release and any
associated media clips with Aaron.
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